
Great Britain 2016. 
 
 



2 

Greatest experiences 



REPORTING ACTIVITIES  
GREAT BRITAIN 2016. 



PROMOTION. 



Waitrose Food Magazine. 

Waitrose Food magazin is the customers’ magazine of supermarket chain Waitrose (part oc John Lewis 
group).  
•  7-page editorial feature on Grand Tour of Switzerland section in Lake Geneva 

and Valais region incl. readers competition and followed by one page advertorial. Integration of STC 
contact details for bookings.  

•  1 –page advertorial 
•  Competition to win the trip matching the feature hosted on Waitrose website.  
 
 Timing: 1.-27.01.2016 
Activity: Promotion 
Taget audience : Women & ABC 1 
Partner: Saillon, Sierre-Anniviers, Visperterminen 
 
 
KPI 
 
 

Client contacts  Circulation Response 

1’717’750 687’100 18’427 



Out of home campaign – bus branding. 

Full wrap branding of a double-decker buses in London for a total of 9 weeks. 1 Valais Bus out of 5. 
 
 
 
Timing: 4.04 – 5.06.2016 
Activity: Promotion 
Target audience : London commuters 
Partner: Valais 
 
 
KPI 
 
 Client contacts  

12’807’795 



Out of home campaign – Evening 
Standard. 

 
4-page supplement in the newspaper, including a competition to win a week’s holiday 
 
Timing: 4.04  
Activity: Promotion 
Target audience: End consumer 
Partner: Valais 
 
 
 
 
 
 
KPI 
 
 
 
 
500 vendor panels promoting the supplement at 1,000 locations / Reach 390,000 contacts 

Client contacts  Circulation 

1’353’007 902’005 
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Six superb scenic 
sleeping stops
Break up your journey along the Grand Tour of Switzerland route 
by staying at these historic, typically Swiss hotels, says Ella Walker

Art Deco Hotel Montana, Lucerne
Perched on a hillside above Lake 
Lucerne, this grand hotel opened in 
1910 and was one of the last of its kind 
to be built in the area before tastes 
changed and WWI hit. It’s lost none of 
its palatial charm, but following 
extensive renovations, the bedrooms 
now favour clean lines and bold prints, 

rather than Old World opulence and 
chandeliers – those you can find in the 
decadent rum lounge, named after 
Hemingway. The breathtaking view of 
the mountains and lake is best enjoyed 
from the sun-flooded Scala Terrace 
restaurant, or the Jacuzzi on the 
rooftop terraces of the suites.
How much: Doubles from £175. 

Hotel Riffelalp Resort, Zermatt
At 2,222m above sea level, getting to 
the Riffelalp Resort on Europe’s highest 
tram can be an adventure in itself, but 
the mountainous Alpine scenery makes 
it more than worth the effort. Riffelalp 
has long been a haven for winter sports 
enthusiasts and hikers – and it’s still 
possible to ski and snowboard in 
Zermatt during the summer. The hotel 

has a traditional Swiss chalet design, 
with wood-panelled, cosy rooms. It’s 
easy to spend more time in the spa, 
where there’s a waterfall grotto and 
relaxing steam bath cave. Relax in the 
heated outdoor pool, and gaze at the 
Matterhorn, Switzerland’s jagged ‘king 
of the mountains’, twisting into the sky.
How much: Doubles from £364.  
Visit riffelalp.com   

Hotel Chesa Rosatsch, Celerina 
Nestled in the popular Upper Engadine 
valley, on the banks of the Inn River, 
this charming property, with rosy red 
walls and wooden beams, is almost 
400 years old. Rooms, though, are 
modern and boutique, while its 
restaurant serves tasty stone-grilled 
local meat and crispy Flammechueche. 
The village of Celerina is quiet but 
perfectly placed for exploring the 
surrounding area, where it’s possible  
to view Engadine’s glaciers.
How much: Doubles from £164.  
Visit hotelrosatsch.ch/en/  

Badrutt’s Palace Hotel, St Moritz
Big, bold and thoroughly decadent,  
this grand dame hotel has welcomed 
countless famous guests, including 
Marlene Dietrich and Alfred Hitchcock. 
Designed in 1896 and topped by an 
iconic tower, the hotel sits alongside  
St Moritz Lake, where, in summer, 
international windsurfers and sailing 

aces compete in regattas. Back inside, 
the décor is dramatic with ornately- 
carved chairs, marble bathrooms and 
the dark and moody King’s Club, which 
has a ‘dress to impress’ code. Jacuzzis, 
grand pianos and a butler service are 
available to those who book suites.
How much: Doubles from £204.  
Visit badruttspalace.com/en/

Hotel Krone, Thun
Rustic shutters open out on to the busy 
square of Thun’s medieval Old Town,  
its spire battling the town’s nearby 
12th- century castle for the most 
attention. Formerly the baker’s guild 
house, Krone’s garden terrace looks 
out over the turquoise river Aare that 
joins Lake Thun, where in summer 
lakeside lidos spring up and a restored 
paddle steamer glides up and down. 

The hotel décor is simple, although  
an unusual addition is the Chinese 
restaurant, where hungry guests can 
tuck into noodles beneath a ceiling 
crowded with Chinese lanterns.
How much: Doubles from £148.  
Visit krone-thun.ch/en/

For more hotel suggestions along the 
Grand Tour of Switzerland route, visit 
MySwitzerland.com/besthotels

Making mountain tracks
Non-drivers can still 
enjoy striking 
panoramas on the 
Grand Train Tour of 
Switzerland, writes 
Sarah Marshall
Best for breathtaking 
Glacier Express 
Embrace slow travel on this leisurely 
journey, gently rising to snowy 
heights for some of the most 
photogenic views in Switzerland. The 
route encompasses an impressive 91 
tunnels and 291 bridges, starting in 
Zermatt and ending in St Moritz.

Admire views of the mighty 
Matterhorn as you head towards the 
17th century Stockalper Castle, and 
cross the retreating Rhone Glacier, 
which once reached the village of 
Gletsch. Continue along the vast 
green valley slopes below the 
Oberalp Pass, witness raging waters 
and forest-clad, jagged slate rocks at 
the 400 metre deep Rhine Gorge and 
test nerves on the single-track 
Landwasser Viaduct (right).

Admire the grand castles and 
palaces which dominate the Domle-
schg region, and sample modern day 
glamour at chic resort St Moritz.

Journey time: 8 hours

Best for variety  
Montreux-Zermatt
The first key sight on this short trip is 
the Chillon Castle (below), the most-
visited historic building in Switzer-
land, which appears to float on Lake 
Geneva. The train then continues to 
the Chablais Vineyards, and the 

Grand Hôtel Bella Tola, St. Luc
Pale yellow and fringed by metal 
balconies, the stone front of this 157-
year-old hotel is certainly worth a 
photo. Inside, gilded and extravagant 
rooms feel like sumptuous remnants 
from the Belle Epoque. Hiking and 
mountain biking are popular activities; 
one trail, festooned by orchids, leads to 
an impressive 860-year-old larch tree. 
But it’s also worth spending time in the 
hotel’s library, taking a dip in the 
indoor pool, or lounging on the roof 
terrace which boasts panoramic views.
How much: Doubles from £131.  
Visit bellatola.ch/en/

world’s oldest abbey in Saint-
Maurice. In Sion, capital of the Valais 
region, look out for the ramparts of 
Castle Tourbillon, and admire 
bridges from different eras at 
Stalden, once an important hub for 
transporting goods. 

One of the route’s most scenic 
sections lies along the rugged Kipfen 
Gorge, where the raging River Vespa 
runs parallel to the tracks. The line 
then winds towards Zermatt, passing 
the Bies glacier, before reaching the 
famous mountain resort surrounded 
by 38 4,000 metre peaks.

Journey time: 2 hours 15 minutes

Best for nostalgia
Wilhelm Tell Express
Combine train and boat travel (right) 
on this luxurious trip through central 
Switzerland and Italian-speaking 
Ticino, starting in Lugano and 
travelling to Lucerne. 

Emerge from the Ceneri tunnel to 
witness the vast agricultural 

Magadino Plain, and admire the 
three grand medieval castles of 
Bellinzona which have been desig-
nated a UNESCO World Heritage Site. 

Possibly the most impressive stage 
of the journey is a series of spiralling 
tunnels along the Gotthard Line, 
including the 15km Gotthard Tunnel 

which opened in 1882.At Fluelen, 
disembark to take a paddle steamer 
across the fjord-like Lake Uri, passing 
Tell’s Chapel, where William Tell 
supposedly leapt from a boat trying 
to escape his Habsburg enemies.

Journey time: 5 hours 20 minutes 

Best for waterways 
Zurich – St Gallen
After leaving Zurich (above), zoom 
across the Eglisau railway viaduct, 
above the River Rhine, and continue 
along the iron bridge which spans 
nine limestone arches across the 
valley. Just before arriving in 
Neuhausen, make sure you grab a 
window seat to view Europe’s largest 
waterfall, the Rhine Falls, which 
stretches 150 metres wide.

Pass through medieval town of 
Schaffhausen and the 400-year-old 
Fortress of Munot, and look out for 
the 13th-century Hohenklingen 
Castle at Stein am Rhein. At Untersee, 
on the western part of Lake Con-
stance, watch sailing boats skim 
across the water, and travel through 
fruit orchards and plantations to end 
up in the town of St Gallen, where 
books from the 9th century can be 
found in the Abbey of Saint Gall.

Journey time: 2 hours 50 minutes
For further information, visit 

grandtraintour.com
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Introducing  
the Grand Tour 
From picturesque mountain villages to Unesco-protected sites 
Sarah Marshall takes to the road to discover the real Switzerland

F R AN C EAN CAR ARR AR AR AARRRRFFFFF R AN C ERRR N C ER AF R AN C E

Zurich

Bern
Lucerne

Appenzell

St Moritz 

Davos

Basel

Zermatt Lugano

Lausanne

4 0  m i l e s

Geneva

Luzern should be spelt 
'Lucerne'
- Not sure it adds anything 
to include Winterthur (not 
mentioned in the article)
- Rather than St. Gallen, 
maybe better to include 
Appenzell (just below it) as 
this is where the first route 
begins
- Maybe not necessary to 
include Biel, as not 
mentioned in the text?I

mpressive for its compact size, 
Switzerland boasts a diverse 
array of historical attractions 
and natural wonders, making 
it the ideal destination for a 

show-stopping road trip. 
Travellers can explore some of 

Europe’s best preserved medieval 
villages, traverse giddy mountain 
passes, snowshoe across glacial 
plateaus and sip Grand Cru wines 
on the sun-drenched banks of 
crystal clear lakes.

Launched last year, the Grand 
Tour of Switzerland driving route 
connects 44 key tourist attractions 

Distance:  200km
The car-free village of Appenzell pro-
vides a gentle introduction to tradi-
tional Swiss life. Stroll past buildings 
with decorative façades, drink local 
beer made with spring water at the 
town brewery and practice Zauren – a 
slow yodeling – at the local museum.

Themes of folklore continue in Mai-
enfeld, in the verdant Bündner 
Herrschaft region, which inspired 
Johanna Spyri to write her Heidi novels. 
Climb the two-hour trail to Ochsen-
berg, where Heidi’s house, a museum 
and a goat stable are located. 

Second only to the heroine with 
blonde plaits is Schellenursli, a chil-
dren’s character linked to the award-
winning village of Guarda in the Lower 

Engadine. A hiking trail winding past 
beautifully painted 17th-century build-
ings and into the scenic countryside 
tells the story of the peasant boy who 
carried a bell.

While in the region, take the chance 
to enjoy the restorative powers of min-
eral springs in and around Scuol.

Continue to The Swiss National Park, 
the oldest in the Alps and home to 
80km of hiking and nature trails, where 
ibexes, marmots and chamois might 
be observed. 

HIGHLIGHT: Declared a Unesco 
World Heritage Site, the 8th-century 
Benedictine Monastery of St Johann in 
Mustair contains the world’s largest 
and best preserved early medieval 
picture cycles.

along 1,600km of scenic roads and 
encompasses 11 Unesco World 
Heritage Sites, 22 lakes and five 
Alpine mountain passes. 

Fly direct from London to 
Geneva, Zurich or Basel to access 
the easily navigable tour, which 
follows a clockwise direction and 
is fully signposted along the route. 

Here, we’ve selected a few key 
sections of the Grand Tour to whet 
your appetite.

For more information on the 
Grand Tour of Switzerland, visit 
MySwitzerland.com/grandtour

Appenzell to St. Moritz

Lugano to Zermatt

Neuchâtel to Bern

Bern to Zurich

Distance:  315km
Leaving Bern, it’s a 45-minute drive to 
Affoltern in Emmental where the 
famous cheese is made. Learn about 
traditional fire and modern copper vat 
production techniques at the Show 
Dairy, while kids slide through a giant 
slab of cheese in the playground. 

The Lucerne region arguably con-
tains some of Switzerland’s greatest 

natural treasures in the Entlebuch 
Unesco  Biosphere Reserve (above). Set 
aside time to explore the moorlands, 
karst formations and meandering 
mountain streams before heading back 
in time to the 11th-century Hallwyl Cas-
tle near Seengen. 

Further along the route lies the 18th- 
century Einsiedeln Abbey, where a 
Black Madonna and nativity display of 

Distance:  264 km
It may be dominated by snow-capped 
peaks, but there’s still opportunity to 
sunbathe and swim in Switzerland. 

One of the most appealing bathing 
spots is Lido Locarno on the shores of 
Lake Maggiore, close to a 600metre 
sandy beach with volleyball courts.

After stocking up on Vitamin D, soak 
up some culture at the three Unesco-
protected 13th-century castles of Bell-

inzona, once an important line of 
defence for the Romans. 

But even centurions were no match 
for the mighty Gotthard mountain 
range. The Pass, used from 1200 and 
now the country’s longest historical 
monument, forms part of a head-spin-
ning, hairpin drive leading to the spec-
tacular cobblestone Tremola.

Further thrills are in store at the 
Haslital Valley, as travellers climb sky-

ward at a 106 per cent incline on Swit-
zerland’s steepest funicular. 

Even more awe-inspiring is the Great 
Aletsch Glacier (right), where a hike takes 
in pines forests, icy landscapes and a 
p a n o r a m a  o f  3 2  p e a k s  o v e r 
4,000metres.

HIGHLIGHT: Hike for three hours 
from the Blauherd mountain station in 
Zermatt, across the Findel glacier 
moraine to Riffelalp for some of 

Zermatt to Lausanne

Distance:  178km
Leaving Zermatt and views of the 
pyramid-shaped Matterhorn, begin 
your journey through the sun-soaked 
Valais region where glaciers lead to 
vineyards and flora and fauna thrive in 
a milder climate. Stop at the Pfyn-Fin-
ges Nature Park to see 100 bird species 
and endless pine forests.

For a unique tipple, visit the Burgher 
House in the heavenly village of Gri-
mentz, set high on the slopes of the Val 

d’Anniviers. A white glacier wine, once 
only served to the bishop, is matured 
in larchwood barrels in the cellar.

After exploring 100km of sky-high hik-
ing trails and bike routes, plummet 
downwards for a boat ride across a sub-
terranean, trout-filled lake between 
Sion and Sierre. The St Leonard Lake 
grotto is also available for private hire.

Head to Martigny, where the legen-
dary Saint Bernard mountain rescue 
dogs are celebrated at the Barryland 

museum and dog enclosure, and con-
tinue to the 1500-year-old Abbey of Saint 
Maurice, built to honour martyrs. 

Wrap up the tour with two Lake 
Geneva city stops: visit Montreux at the 
beginning of July for the annual Jazz 
Festival, and swot up on sport at the 
Olympic Museum in Lausanne.

HIGHLIGHT: Sample Grand Cru 
wines at the Unesco-protected Lavaux 
terraced vineyards overlooking Lake 
Geneva. 

Distance:  252km
At one time, ice dominated this land-
scape and archaeological finds have 
been pieced together at the Latenium 
Archaeological Park.

Three lakes sit on the periphery of 
the Jura, and the smallest, Lake Mur-
ten, laps the shores of a medieval town 
where opera concerts are staged dur-
ing summer months. 

Stop in cosmopolitan university town 
Fribourg to see more than 200 gothic 

facades; then continue to Jungfraujoch, 
where attractions include Europe’s 
highest-lying post office.

End the tour in Bern, where 12th cen-
tury buildings have been granted 
Unesco World Heritage status.

HIGHLIGHT: Fans of the finer things 
in life will want to tour the designer 
shops and gourmet restaurants of 
chalet resort Gstaad, where summer 
skiing is also possible in the Glacier 
3000 region.

450 hand-carved figures have attracted 
pilgrims for decades.

Save some energy for a final stop in 
Zurich, to climb the Grossmunster 
church tower for a sweeping view of 
the city.

HIGHLIGHT: Take the gondola lift 
from Lucerne and cable car to the 
Pilatus mountain massif. On a clear 
day it’s possible to see 73 Alpine peaks.

This feature was produced  
in association with  

Switzerland Tourism and  
the Grand Tour of Switzerland
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Out of home campaign – Time Out 
London. 

Dedicated cover for Switzerland (back cover of standard Time Out) followed by 8-page section. Content 
divided into sections: fun things to do, wild days out, must-see switzerland, swiss city life and where to 
stay (typically and lifestyle)  
	  
	  
Timing: 11.4.2016 
Activity: Promotion 
Target audience : commuters media 
Partner: Valais, Zermatt, Martigny région, Aletsch Arena, Verbier, 
Sierre-Anniviers 
 
KPI 
 
 

Client contacts  Circulation 

772’487 300’000 



London Bike Show. 

Outdoor Show organized by Telegraph Media Group. ST stand with 2 BMC bikes. Distribution of Biking 
brochure, Tour de France flyer as well as partners leaflets. Competition to win a stay at a Swiss Bike Hotel. 
25% of the attendee take 2 cycling holiday per year. 
 
 
Timing: 11-14.02.2016 
Activity: Promotion 
Tagret audience : Bikers 
Partner: Valais bike destination 
 
 
 
KPI 
 
 

Client contacts  Response 

52’514 403 



Human Race - Flyer.  

Production of a dedicated 16p road cycling flyer. Distibuted via Human 
race partnership to all participants of road cycling events. 
 
•  New cycling flyer with 8 road cycling routes incl. Tour de France 

2016 route 
•  Route uploaded on MySwitzerland.com  
•  Incl. competition with SWISS to win a cycling holiday 
 
Timing: May to September 2016 
Target audience: final customers  
 
 
 
 
 
KPI 
 
 
 
 

Client contacts  Response 

11’500 403 



Out of home advertising campaign.  

During 2 weeks presence of Valais via posters (47 six-feet, 8 four-sheet posters, 4 LCD versions) at Canary Wharf 
Cabot Place Crossways (between DLR station and Cabot place retail), the Europe’s largest financial district 
About Canary Wharf:  
•  Audience: Over 70% ABC1, business professionals  
with high disposable income 
•  Demographics: 70% male, 30% female 
•  High affinity for ski holidays 
 

Additional 4 sheets posters at Canary Wharf Underground station 
•  Call-to-action: MySwitzerland.com 

Timing: 10.-24.10.2016 
Activity: Promotion 
Target audience: End consumer 
Partner: Valais 
 
KPI: 

 Clients contact Clics 

4.6 mio 



Out of home advertising campaign / 
design.  



E-MARKETING. 



Consumer newsletter. 

Consumer newsletter featuring pedaling in paradise 
  
Timing: 30.06.2016 
Activity: eMarketing 
Target audience: direct client 
Partner: Valais 
 
 
 
 
 
 
 
 
KPI 
 
 

Page 
Impressions/ 
Page Views 

Therof eNL Opening rate 
eNL 

Unique visitors Clics CTR (%) Engagement 
rate (%) 

xxx 82’790 17.13 xxx xxx 0.02% xxx 



Time Out Display campaign.  

Online banner in Time Out Newsletter  with a link to competition page 
 
  
Timing: 12.04 / 19.04 / 21.04  
Activity: eMarketing 
Target audience: direct clients 
Partner: Valais 
 
 
 
 
 
 
KPI 
 
 

Dates Therof eNL Opening eNL Clics 

12.04.2016 700’000 96’950 491 

19.04.2016 700’000 89’460 450 

21.04.2016 700’000 87’080 424 

Ros 341’000 376 

TOTAL 2’441’000 273’490 1741 



Time Out Display campaign.  

Display banner on TimeOut.com with a link to competition page 
 
  
Timing: 12.04 – 26.04.2016 
Activity: eMarketing 
Target audience: direct clients 
Partner: Valais 
 
 
 
 
 
 
KPI 
 
 

Page 
Impressions/ 
Page Views 

Clics CTR (%) 

341’000 376 0.11% 



Geo-targeting summer campaign.  

Geo-targeting online display campaign using the areas of the out-of-home elements 
 
Mobile display campaign along branded bus routes / Facebook ads in branded stations areas with the 
thematic “Win your ultimate Summer holiday”, 
 
  
Timing: 4.04 – 6.05.2016 
Activity: eMarketing 
Target audience: direct clients 
Partner: Valais 
 
 
KPI 
Result 1: 3rd party platform 
Result 2: Facebook 
 
 
 

Page 
Impressions/ 
Page Views 

CTR (%) 

1.4mio 0.35% 

990’000 0.52% 



Geo-targeting summer campaign.  

Geo-targeting online display campaign using the areas of the  
out-of-home elements 

 
Emailing campaign (desktop) along the branded bus routes featuring Summer 
competition & Valais content. 
  
Timing: 26.04 – 3.05 
Activity: eMarketing 
Target audience: direct clients 
Partner: Valais 
 
 
 
 
KPI 
 
 Therof eNL Clics CTR (%) 

400’000 7’280 1.82% 



MySwitzerland.com.  

MySwitzerland Summer page featuring competition. Rotating picture from the 
CH key partner with link to their page (Valais) 

 
 
Timing: 4.06 – 5.06.2016 
Activity: eMarketing 
Target audience: direct clients 
Partner: Valais 
 
 
 
 
KPI 
*Competition page results 
 

Page 
Impressions/ 
Page Views 

Clics 

35’000 18’140 



Human Race.  

Throughout the partnership, Valais content is integrated in the following doc.: 
•  on Human Race website and MySwitzerland 
•  in Human Race eNewsletters and race communications 
•  in flyer distributed to all events participants 
•  on Human Race Social Media channels 

•  19,200 Twitter followers 
•  24,000 Facebook fans 

Timing: all year long 
Activity: eMarketing, KMM & promotion 
Target audience: human race members 
Partner: Valais 
 
KPI 
Total of 58‘292 event participants in 2016 
 
 
 
 
 



Human Race - Newsletter.  

Newsletter sent to running database of Human Race with a link to 
MySwitzerland running page. 

 
 

Timing: 23.03.2016 
Activity: eMarketing 
Target audience: runners 
Partner: Valais, Aletsch Arena 
 
 
 
 
 
 
KPI 
 
 
 

Therof eNL Opening rate 
eNL 

Clics CTR (%) 

26’395 22.39% 91 3.31% 



Human Race – Social Media & online.  

Dedicated Swiss pages on Human Race website linked from homepage. Strong focus on Swiss events and 
general information. Additionally, relevant content shared on Human Race social media platforms and regular 
communication on Tour de France in Switzerland 

 
Timing: All year long 
Activity: eMarketing 
Target audience: Human race community 
Partner: Valais. 
 
 
 
 
 
 
KPI 
 
 
 

Activity Unique view Total view Page Impressions/ 
Page Views 

Social Media XXX XXX 44’800 

Website content 3’865 5’109 XXX 

Microsite 3’600 4’010 XXX 



Competition for all participants at Human Race cycling events. Entry made via iPad at the events directly.  
The competition link was also included in the post race email to all participants.  

 
Timing: All year 
Activity: eMarketing/Promotion 
Target audience: Cyclist 
Partner: Valais, Sierre-Anniviers 
Prize: cycling holiday in Valais incl. entry to  
Cyclosportive des Vins du Valais and SWISS flights 
 
 
 
KPI 
 
 

Human Race – Cycling competition.  

Clients contact Clics 

15’460 418 



Winter email campaign. 

Geo-targeted email campaign in Canary Wharf area, London  
and South East England. 
 
 
Timing: 10.-23.10.2016 
Activity: eMarketing 
Target audience: End consumer 
Partner: Valais 
 
 
 
 
KPI: 
 
 Therof eNL Opening rate 

eNL 
Clics 

1.5 Mio 13.64% 5’732 



Geo-targeted display campaign in Canary Wharf area, London and South East England 
Message: Win a ski trip to Switzerland 
 
Timing: 10.-31.10.2016 
Activity: eMarketing 
Target audience: End consumer 
Partner: Valais 

 
 
 
KPI:  

Facebook winter display campaign 

Ad impressions Clics CTR (%) 

276’898 1’569 0.57% 



Online hub on Telegraph Ski page with direct search and social media  
posts and native ads across Telegraph website linking to the online hub 
 
Timing: 23.09 – 30.11.2016 
Activity: eMarketing 
Target audience: End consumer 
Partner: Valais 
 
 
 
 
 
KPI:  
 

Telegraph Ski Online Hub 

Ad 
impressions 

Page views Clics CTR (%) 

1’000’000 18’409 8’583 0.86 



Integration of the Valais in the ST consumer newsletter. 
 
Timing: 30.06.2016 
Activity: eMarketing 
Target audience: End consumer 
Partner: Valais 
Thematic: Pedaling in paradise 
 
 
 
 
 
 
KPI: 

 

Consumer newsletter. 

Therof eNL Opening rate 
eNL 

CTR (%) 

82’790 10.84% 0.02 % 



Valais Social media week. A total of 5 posts 
on Facebook have been coordinated.  
ST community – 63’000 

Timing: 18. – 22.07.2016 
Activity: eMarketing 
Target audience: End consumer 
Partner: Valais 
Thematic: Bike 
 
 
 
 
 
KPI 

Social Media week Valais.	  

Page impressions/
Page views 

Reached Clics 

20’152 11’809 375 



KEY MEDIA MANAGEMENT. 



Media relations & media trips. 

Total number of individual media trips: 8 
Total number of group media trips: 0 
Total number of journalists: 16 
 
Destinations: Pays du St-Bernard, Verbier, Leukerbad, Martigny, Nendaz, Sion, Obergoms 
 
Total articles: 479 
Total media contacts: 340‘475‘715 
 
Total Top Coverages articles: 47 
Total Top Coverages contacts: 63‘763‘861 
 
 



Exclusive summer media event. 

Media event for bike journalists with  Valais/Wallis Promotion as exclusive partner. 
 
Timing: 8th June 2016 
Activity: Key Media Management 
Target audience: Bike journalists 
Partner: Valais 
 
 
 
 
 
 
KPI 
 
 

Proactive journalist 
contacts  

Therof direct journalist 
contacts 

Total number of 
journalists in Valais  

Direct generated 
publication  

Media Coverage  

5 5 Unknown yet Unknown yet Unknown yet 



Media booklet summer.  

Integration of Valais content in the Summer Media Trips booklets 
 
 

Timing: 04.2016 
Activity: KMM 
Target audience: Media 
Partner: Valais, Aletsch Arena, Zermatt 
 
 
 
 
 
 
 
KPI 
 
 
 

Proactive journalist 
contacts  

1’100 

MySwitzerland.com/mediauk

Summer Media Trips 2016.

Summer Media Booklet 2016.indd   1 29/03/2016   11:14



Media newsletter. 

Media newsletter featuring Valais content. 
  
Timing: 30.06.2016 
Activity: eMarketing 
Target audience: Media 
Partner: Valais 
 
 
 
 
 
 
 
 
KPI 
 
 

Page 
Impressions/ 
Page Views 

Therof eNL Opening rate 
eNL 

Unique visitors Clics CTR (%) Engagement 
rate (%) 

xxx 1800 xxx xxx xxx xxx xxx 



Media booklet winter.  

Integration of Valais content in the Winter Media Trips booklets 
 
 

Timing: End of September 
Activity: KMM 
Target audience: KMM 
Partner: Valais (Snow Center & Swiss flights),  
Aletsch Arena, Crans-Montana 
 
 
 
 
 
 
KPI 
 
 
 

Proactive journalist 
contacts  

1’100 

MySwitzerland.com/mediauk

Winter Media Trips 2016/17.



Group media trip. 

Group Media trip in the segment: Snow Lover - Winter 
Magic Romantic. 
•  Overnights at the Hotel Bella Tola and the Hotel 

Weisshorn 
•  Snowshoe tour  
•  Romantic fondue in the forest 
 
Timing: 19.-22.01.2016 
Activity: KMM 
Thematic: Romance for couples. 
Partner: Val d‘Anniviers 
 
 
 
KPI 

Proactive journalist 
contacts  

Therof direct journalist 
contacts 

Total number of 
journalists in Valais  

Direct generated 
publication  

Media Coverage  

xxx xxx 5 xxx xxx 



Top Coverage. 

Conde Nast Traveller Magazine 
 

Telegraph Online 
 



Top Coverage. 

The Times 
 

Fall Line Ski & Snowboarding 
 



Top Coverage. 

The Guardian 
 

The Guardian online 
 



Top Coverage. 

BBC News Online Daily Express Online 



Top Coverage. 

Where to Ski & Snowboard The Independant.co.uk  



Top Coverage. 

Milkdecoration Magazine 
 

The Telegraph Travel 
 



Top Coverage. 

M.E.N.Magazine 
 

The Telegraph Travel 
 



KEY ACCOUNT MANAGEMENT. 



Come Tour with us. 

Networking event on chartered train from London Victoria for 4 hours and Swiss Gazette filled with news 
and presented by 2 Actors 
  
Timing: 24.05.2016 
Activity: Key Account Management 
Target audience: Trade contacts 
Partner: Valais, Saas-Fee 
 
 
 
 
 
 
 
KPI 
 
 Proactive trade contacts Therof direct trade contacts  Total Trade contacts in Valais Thereof total SCIB/MICE 

contacts in Valais 

70 22 XXX XXX 



STMS 

Snow Travel Mart Switzerland in Crans-Montana 
-  2 days of workshops 
-  4 networking evening 
-  1 activity day in Crans-Montana 
-  180 international TO’s 
  
Timing: 29.02-03.03.2016 
Activity: Key Account Management 
Target audience: Trade contacts 
Partner: Saas-Fee, Leukerbad, Nendaz, Portes du Soleil, Crans-
Montana, Verbier, Zermatt 
 
 
 
 
KPI Great Britain 
 Proactive trade contacts Therof direct trade contacts  Total Trade contacts in Valais Thereof total SCIB/MICE 

contacts in Valais 

11 3 11 



The Alps. 

International Networking Meeting The Alps in Innsbruck  
-  1 day of trading room 
-  1 day of symposium 
-  500 tourisme experts, travel agents and media 

representatives 
  
Timing: 16-21.10.2016 
Activity: Key Account Management 
Target audience: Trade contacts 
Partner: Sierre-Anniviers, Val d‘Hérens, Crans-Montana, 
Nendaz, Champéry, Saas-Fee, Zermatt 
 
 
 
 
KPI UK 
 

Proactive trade contacts Therof direct trade contacts  Total Trade contacts in Valais Thereof total SCIB/MICE 
contacts in Valais 

6 6 



SWISS FLIGHT CAMPAIGN. 



Landing Page. 
Swiss Flight campaign. 

www.visitvalais.ch/london-sion 
•  Partner offers with random 
•  Connections Sion Airport 
•  Events 
•  Snow report 
  
Timing: October 2016/February 2017 
Target audience: final customers  
Partner: Nendaz, Zermatt, Crans-Montana 
Verbier 
 
 
KPI* 
 
 
 
 
 
*As the campaign runs until the end of February final results will be communicated later.  
 
 
 
 

Client contacts  

tbc 



Newsletter VWP. 
 

2 newsletters to the English subscribers of  
Valais/Wallis Promotion (588 subscribers)  
	    
Timing: October 2016/December 2016 
Target audience: final customers   
 
 
 
 
 
 
 
 
 
KPI 
 
 
 
 

Therof eNL Opening rate 
eNL 

Clics CTR (%) 

605 24% 60 9.92% 



Consumer newsletter ST. 
 

Integration in the ST consumer newsletter 
	    
Timing: 28.12.2016 
Activity: EMarketing 
Target audience: end consumer   
Partner: Valais 
 
 
 
 
 
 
 
KPI 
 
 
 
 

Therof eNL Opening rate 
eNL 

Clics 

85’706 22.72% 19’479 



Newsletter Trade VWP. 

1 newsletter early November 
to the Valais/Wallis Promotion UK Tour Operators data base  
1 news per partner with picture  
	    
Timing: November 3rd 
Target audience: TO UK 
 
 
 
 
 
 
KPI 

Therof eNL Opening rate 
eNL 

Clics CTR (%) 

78 31% 2 2.56% 



Social Media VWP. 

Valais is present on the social networks via various platforms, 
with specific contents. 
• Facebook: 72’000 fans 
• Twitter: 12’300 followers 
• Instagramm: 22’000 fans 
The Online Social Community of Valais is superior to 
95’000 contacts.  
 
1 post for the landing page with boost 
3 posts per partners with boost 
 
Timing: October 2016/December 2017 
Target audience: final customers 
Client contacts : 300 (Facebook UK) 
 

Reach  Clics Engagement 

104’220 (people) 850 (65 per post) 1.35% 



Ski Club of Great Britain. 

1 x Home Page Promo Feature  
(50 words, image, logo), which clicks through to 300-500 word article with  
3 pictures and URL link. Each feature is on the home page for one month and  
SEO searchable for all season.  
 
Home Page – the Home Page Promotional Feature goes under the Sponsored 
 Articles title:  
 
 
Timing: December 
Target audience: final customers 
Clients contacts: 1,5  million unique users each year 
 
 
KPI 
 
 

Page 
Impressions/ 
Page Views 

Clics CTR (%) 

1’897 31 1.63% 



Ski Club of Great Britain. 

The Edge Newsletter Promo Feature – December 17th  
sent to 112,000 opted-in subscribers (fortnightly).  
Inventory: Promotional Feature (50 words, image and URL link)  
 
Timing: December 17th  
Target audience: final customers 
Clients contacts: 112‘000 subscibers 
 
 
 
 
KPI 
 

Therof eNL Opening rate 
eNL 

Clics CTR (%) 

112 000 153 0.14% 



Ski Club of Great Britain. 

1 x Solus Mailer  
Solus Mailers are a popular way for our advertising partners to access the core Ski Club membership with 
direct promotions and branding awareness. There is limited availability so we recommend securing your 
slots early!  
 
 
 
Timing: December 23rd 
Target audience: final customers 
Client contacts: 23‘300 
 
 
 
 
KPI 
 

Therof eNL Opening rate 
eNL 

Clics CTR (%) 

23 300 14.94% 480 6.94% 



Ski Solutions. 

1 x Homepage Banner  
 
 
 
 
Timing: December 
Target audience: final customers 
Client contacts: 1,5  million unique users each year 
 
 
 
 
 
KPI 
 
 

 
 

Visits Page views 

Homepage banner 65 000 280 000 

Landing page 1 500 4 000 



Ski Solutions. 

1 x Newsletter 
 
 
 
 
Timing: December 8th 
Target audience: final customers 
Client contacts: 120‘000 subscribers 
 
 
 

Database size 
 

Open rate CTR% 

120 000  28% 2% 



Thank you for your 
collaboration. 


